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57% of veterinarians face clients daily whose financial difficulties limit their ability to treat pets'

©

Pet insurance provides a viable solution for increasing care for pets in need while supporting and
enhancing the veterinary practice?

(¥) Pet insurance can help your practice generate greater revenue, increase client retention and
practice growth, increase client compliance, and reduce anxiety and stress for everyone

Financial limitations are often a reason why pets and pet owners can’t access necessary veterinary care. As
veterinary costs continue to rise, clients are increasingly likely to face financial challenges regarding their pet’s
health — decisions that can strain not only the client’s pocketbook but also the human-animal bond and the
veterinary-client-patient relationship.

57% of veterinarians face clients daily whose financial difficulties limit their ability to treat pets.! However, pet
insurance can offer a viable solution for increasing care for pets in need while supporting and enhancing the
veterinary practice.?

How can pet insurance help my
practice?

Understanding how pet insurance can positively impact your veterinary practice can help you engage clients and
the veterinary team with practical information.

Greater practice revenue. According to market research, insured pet owners spend more on their pet’s care than
uninsured pet owners, resulting in a 92% higher revenue per patient for insured dogs (versus uninsured dogs) and
76% higher revenue for insured cats (versus uninsured cats).?

Client retention and practice growth. Clients feel greater loyalty and satisfaction with their veterinary experience
when they are not frustrated by financial barriers. According to a survey conducted by a major pet insurance
provider, 81% of insured dogs and 69% of insured cats still received care at the same clinic after three years,
compared with 46% of uninsured dogs and 33% of uninsured cats.? Satisfied clients can generate additional
business by referring other pet owners to the practice.

Greater compliance and patient care. Pet insurance provides pet owners with peace of mind, as they know their
pets can receive the necessary preventive or unexpected veterinary care. This confidence can help drive pet owner
compliance because they can agree to the recommended services and return for necessary follow-up. They may
also be more likely to seek veterinary care for minor concerns — opening the door to earlier detection, faster
intervention, and better outcomes.

Reduced anxiety and stress for everyone. Clients can be significantly stressed by financial concerns, which can
color the entire veterinary experience, complicate what may already be an emotionally difficult time, and make it
difficult for the owner to focus. Because veterinary professionals cannot treat pets appropriately, they may also
feel frustrated and defeated, and their job satisfaction decreases.

Pet insurance drawbacks and
limitations

Despite its advantages, pet insurance poses some challenges for veterinary practices. Understanding these barriers
can help veterinarians educate and empower clients to insure their pets.

Clients don’t know enough about pet insurance. Awareness is a primary barrier for most veterinary clients. In a
pet owner survey, 24% of respondents said they did not have pet insurance, because they didn’t know much about
it.” Introducing pet insurance as soon as possible can raise awareness and allow clients to plan for unexpected
expenses.

Lack of perceived value. Clients may question whether pet insurance is worth it for their pets. Insured clients must
pay a monthly premium and meet a predetermined deductible before their pet is eligible for the policy’s benefits.
Additional concerns may include exemptions such as pre-existing conditions, which could be a large portion of the
existing costs.

Veterinary professionals can help clients see pet insurance as a long-term investment by calling attention to the
patient’s unique risk factors, such as breed or lifestyle-related risks, and providing basic cost comparisons. For
example, one survey showed that 37% of clients with pet insurance pay $25 to $40 per month for premiums. The
same survey revealed most pet owners pay between $200 to $500 per emergency visit, and 21% reported paying
more than $1,000 for a single emergency visit.’

Lack of perceived need. When surveyed pet owners were asked to explain why their pet was uninsured, 16% said
they didn’t need a policy because their pet was healthy.* Draw your clients’ attention to the unpredictability of
their pet’s health and emphasize the financial security that pet insurance provides. By framing pet insurance as
proactive rather than reactive care, clients can better comprehend its value for unexpected needs.

Insurance policies may be cost-prohibitive for some clients. While pet insurance can provide greater care access
for many pet owners, premiums and deductibles may be unrealistic for others.

Embracing pet insurance requires robust client education and consistent messaging from the veterinary team to
foster greater awareness and peace of mind.
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This site is intended for U.S. Animal Healthcare Professionals. The product information provided in this site is intended only for residents of the United States. The products discussed herein may not have

marketing authorization or may have different product labeling in different countries. The animal health information contained herein is provided for educational purposes only and is not intended to replace

discussions with an animal healthcare professional. All decisions regarding the care of a veterinary patient must be made with an animal healthcare professional, considering the unique characteristics of the

patient.
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